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Ffi8 so-called RERMFE long tail effect & base station

B domestic fItZE be engaged in
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It is worth noting that when Nokia was selling phones, they already knew that
they also should have industrial products and could not totally rely on consumer
products because the consumers may easily change their tastes. It will have the
so-called long tail effect while the industrial products once accepted. They
won’t change easily. But the equipment of a base station is very complicated.
There are not many countries which can produce such equipment. Nokia is in
Finland which only has around five million people. We may say that they don’t
have a huge domestic market, so it must rely on the global market. If Nokia
doesn’t have ambition, they will not be engaged in such kind of development

work.



